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2023 GIRLS’ INDEX PARTICIPANTS: 17,502 GIRLS

Socioeconomic Status of Schools Age of Girls Ethnicity of Girls

% of par‘tlicipadnts in the 3 8°/ ;/oocz)gpéir;clist:,ifnadn;i in the
2023 Girls’ Index (o A . .
who attend the following schools: who identify as the following:

5th-6th grade

High Poverty 6,651 girls
76% or more students receive Black/African American

Asian

free or reduced-cost lunch o
Mid-High Poverty 32% Hawaiian Native/Pacific Islander
es o redecedcon nch 7th-8th grade Hispanic/Latina

5,601 girls

Medium Poverty Multiracial
26-50% of students receive

free o reduced-cost lunch 30% Native American/American Indian

Low Povert . o
0%-25% ofstudentsyreceive 9th'1 2th grade Whlte/caucaSIan

free or reduced-cost lunch 5'250 girls Other
Methodology

This report examines the thoughts, behaviors, attitudes and perceptions of 17,502 girls in 5th-12th grade in the United
States using data from the school-based survey, The Girls' Index. It was developed by ROX and administered by school
administrators throughout 2022-23. The comparison data referenced is from the 2017 Girls’ Index survey conducted by
ROX with 10,678 girls in 2016-17. For more information, visit www.rulingourexperiences.org.
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A special thanks to Bread Financial for serving as the lead sponsor for The 2023 Girls" Index.
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Ruling Our eXperiences (ROX) is the national nonprofit authority on
research, education and programming centered on girls. We put data
into action to create generations of confident girls who control their
own relationships, experiences, decisions and futures.
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